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The Finer Points of Using 
LinkedIn

l Pluses
l Social network is 

professional-based         
(limited personal life 
info).

l Useful as a competitive 
intelligence and contact 
development tool.

l Adds to your Internet 
visibility (something 
comes up when you are 
“Googled”). 

l Enhances your 
credibility (based on how 
detailed your profile is).

l Minuses
l Doesn’t take the place 

of face-to-face contact.
l Your connections can 

be used by others in 
your network for their 
own gain.

LinkedIn
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l Use Summary section to be your “selling” 
vehicle 
l Accomplishments/internships/externships

l What type of opportunities you are seeking
l Listing all jobs and education (college and high 

school) can provide affinity benefits

l Your LinkedIn profile is indexed by Google (so 
you will have some Internet visibility)

l Try to get to 100% completeness, helps elevate 
your profile in LinkedIn search results

Setting Up Your Profile –
Your Bio
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l Don’t make your bio invisible! Watch 
those visibility settings

l Familiarize yourself with the “Accounts & 
Settings” options

Setting Up Your Profile –
Your Bio
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l Use Account & Settings to control 
Privacy Settings:
l Connections Browse – allows you to make 

your connections private, but still reveals you 
are connected via a name/company search

l Profile Views – allows you to see who has 
viewed your profile and how you are 
identified when you view profiles (see 
LinkedIn home page) 

l Profile and Status Updates – allows you to 
control when your connections are notified 
each time you update your profile

Setting Up Your Profile -
Privacy
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l Use Account & Settings to control E-mail 
Notifications:
l Contact Settings – allows you to control what 

type of invitations you are seeking (or not 
seeking)

l Receiving Messages – allows you to control 
how people contact you and what types of 
messages you want to receive

Setting Up Your Profile –
E-mail Notification
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l “Who knows who”
l You are looking for an “in” with a particular 

person or company
l You are preparing for an interview and want 

to find out if you are connected to anyone at 
the company/firm

l Background/Research
l You are looking for individuals in a particular 

firm/company (and this information is not 
available on the company/firm website)

l You want to know more about a particular 
person’s background/experience

Typical Uses
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Key Issues Associated with 
Using LinkedIn

l People with whom you have a real 
relationship, most notably, colleagues 
and individuals with whom you have 
worked (pro bono project, organization/ 
fundraising event, etc.)

l Ideally, the people in your network know 
you and can say great things about you

Issue #1 – Who You Want In 
Your Network

l Anyone you don’t know very well
l Competitors

Issue #2 – Who You Probably 
Don’t Want in Your Network
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l Be careful when setting up the contacts section of 
your LinkedIn profile
l Do not select the feature that allows LinkedIn to send 

invitations to all your contacts to join your network
l Do not import your Outlook Contacts into LinkedIn
l Personal, one-on-one invitations is the best option

l Customize your e-invitation – don’t just use the 
standard “I’d like to add you to my professional 
network”
l Explain why your connection could be beneficial, mutual 

interest(s) shared, common connection
l Getting too many “I don’t know this user” 

responses will temporarily suspend your account, 
so best to ask to link during a 
conversation/meeting

Issue #3 – Inviting People Into 
Your Network

l Recommendations enhance your credibility 
and credentialing

l Pick those who you recommend and who 
you want to recommend you very carefully 
– they should be people you know and 
trust

l You can withdraw recommendations you 
have made and the person won’t be 
notified by LinkedIn

Issue #4 – Recommendation 
Requests
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l LinkedIn groups are designed as discussion forums 
for people who have similar interests

l Very useful for getting perspective on an 
industry, issue, identifying someone who has a 
particular expertise, etc. 

l Remember this is a public forum –your 
professionalism/knowledge will be judged

l Reporters can also be group members and be 
lurking in the background for news story ideas or 
source material

l Bottom line, be careful with the questions you 
post and the responses you give

Issue #5 – Joining LinkedIn 
Groups

l LinkedIn groups are designed as discussion 
forums for people who have similar interests
l If you search for a Group on a relevant 

(read: business) topic – that is your que to 
start that group on LinkedIn

l As “group owner” you moderat the 
discussions (posts) and are gate-keeper 
for those wishing to join

l Make sure to select an idea for the group 
you think will attract others on Linkedin 
and engender meaningful discource.

Issue #5a – Start a LinkedIn 
Group – be the moderator

Using LinkedIn for Job 
Searches
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Using LinkedIn for Job 
Searches

l LinkedIn has built in job search function:

l LinkedIn also suggests:

LinkedIn’s “Search People” for 
a law firm or company

You have identified a law firm or corporation where 
you would like to work.  Then use Linkedin’s “Search 
People” function.  But type in a law firm or company 
name (rather than a person’s name) to see who you 
know who works there.

Join a LinkedIn Group and be 
automatically linked to others
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Change your current status to let 
people know you are seeking 
employment

This is a great example 
of how to set your profile 
when in job search 
mode:  

• Uses Status – Seeking 
out a new career 
opportunity in tax, 
accounting, and/or 
finance

• Email address shown

• Professional photo

• Has recommendations

An even better example

Example of a job posting within a 
group
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Share with group members who you 
are and what you are looking for

Job Search Functionality

Facebook
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l Facebook is being used by recruiters, but 
there really isn’t any job posting function

l Keep in mind that employers and 
recruiters are using Facebook to “check 
you out”

l Postings can be potentially harmful, so 
be careful what’s on your “wall” and 
photo deck

l Use the privacy settings provided by 
Facebook to keep your personal/social 
network private!

Facebook

Facebook for law-related jobs 
– not so great...

Facebook Privacy Settings
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Facebook Privacy Settings

l What to post
l Community/civic 

activity photos.
l Travel photos.

l Pro bono activity 
photos.

l Status updates on 
your job search, law 
school activity, 
sports activity, 
hobbies.

l Post at your own peril
l Party photos.

l Offensive language 
(in posts, e-mail or 
photo captions).

l Offensive jokes 
(racist, religious, 
sexist).

Facebook is not a private 
forum – it’s still the Internet

Twitter
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Twitter

l Jury is still out on this one, but it’s hot 
right now

l Best utilized when targeting a specific 
niche, particularly age demographics

l Make sure your posts are professional 
and newsworthy, no rants and 
personal stories – remember, this is 
still the Internet

See:  JD Scoop blog - http://scoop.jdsupra.com

A final idea . . . 
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l The Posse List (www.posselist.com) distributes regional 
emails via listserv format to job-seeking lawyers. They 
provide a guide to the lawyer work sector known as 
litigation document review:

l Subscribe with just your name and email address.
l Document review projects may be a way to gain 

experience while you are still looking to land a 
direct-hire position with a law firm.

l Staffing firms use The Posse List to let attorneys 
know about forthcoming assignments.

l Employers no longer place a stigma (or taint) upon 
the contract lawyer for taking these types of work 
assignments.

Questions?
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